SNOA

Best Oral Presentation s:k3103ui 2-3 Augisu 2563
e “s:uUADUAUIIA:INVIGOUNISIPSTYIAUTA
Q goviFauihngIu AognI1sSUS:UIAGANIW

ONLINE

nnnnnnnnnnnnnnnnnnnnn

IGE aumas:ucﬂunnfw

IoNANUN AUUWUS
UHK12Nng1a89INAlulags1zuvnaaIuul QN

NAUAI271 DAINSSU WAWIU llAtINAIUIAY




SNOA

Best Oral Presentation s:k3103ui 2-3 Augisu 2563
 ‘wazovaisa: awsmmmsaamsmszymufa
Q £ na:wawAQovUdUN AUgnnigids:uudaqUan

ONLINE

nnnnnnnnnnnnnnnnnnnnn

(substrate culture)”

AAM 195rynswe
UH1ONYI1AYSSSUFINAQS

se53ion 2_SCI NAUAI27 dNYIANAS NMYNIW FINW IATZIINW




SNOA

Best Or a’ Pr esentaﬁon stK3105ui 2-3 Augiou 2563
-~ “Anvnowiluldidlunisiwi:agrgliusnuan
Q QogaIsa:a1999sluuAvINS1:H LHRHa

ONLINE

nnnnnnnnnnnnnnnnnnnnn

ns auna1umuaum\mu7uwunv\m:mmu

1oNTy Qo
UHK12Nng1agINAlulags1zuvnaaIuun

SQSSiOn 3- AGRI nAaUA127 INAIUTATINYAS 1R:9IKS




SNOA

[
Best Or al Presentation s:K3105uf 2-3 Augiou 2563
-~ nsvyvlvrevausinazoingningadovnunisdeaisuinaeuin
Q - nuudiannsolnauuI3ulacssoooulau: Yuuovzov
@D s & Conveence o reseor - 90AIMNSSUNISUSNIS

Understanding the motivation of Thai consumers’ e WOM engagement

on online review sites: a hospitality industry perspective
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