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6"INCOMaR 2017
Attendance Registration with Paper/s
?asic Registration (1 Paper)
Basic Registration (2 Papers)
hF;u_II_Regimration

" |6"INCOMGR
4 2017

Internationaj Conference on
Marketing & Retailing 2017 ,J

AtNiendance Reagistratinn wdshn..e Bane-

F'articipanf
Full Registration 500 550 M~
Contference Tour (author, co-author or guest) 100 150 b M E L D

=

MO LG E N BEMEMN | S N T RS TE BT
N Cultural Per FRCChve

f W 0 |

For Cancellation of Attendance | A full regisiration fee paid will be ;
Registration (with or without | refunded, less an administration

Raper/s) hefore October 22, 2017 charge of USD 109, ' ) 22 - 24 Nov 2017

For cancellation of Conference | A ful Conference Tour fee paid will § .
4 Phuket, Thailand

Tour (author, co-author or guest)  be refunded, jess an administration
before October 22, 2017 charge of USD 50

Organize by

SECRETARIAT OF INCOMaR 2017
Universiti Teknologi MARA (UiTM)
40450 Shah Alam, Selangor, Malaysia,

Email : :'ncomairumn@gmamcam

ONLINE REGISTRATION

1. Please vigit -
wWwWw.incomar2gt 7.fmelique. net



-~ CONFERI

oy * Intermet Marketng |

g 2017 {6th INCOMaR 2017) aims to * Application of e-Techn
commeundty throughout the region angd * Mabile apps _ * Marketing / Retailing Management
agement.Loyalty Data (M.E.L.D) From * Customer Service * Marketing Communication Mix
reflects the current trend in marketing * Event Management * Product / Brand Management ,
making waves in foday’s giobal business. * Global Marketing / Retailing * Research Methods in Marketing,
in Phuket, Thailand on November 22 - 24, * Consumer Behavioyr Retailing and Communication
R 2017 is organised together by Instifiie of Business Excellence * Tourism Marketing * Entrepreneurship

Science, Phuket Raiabhat University (oKE 1. Thellang An oo SPIST papeis will be * Haiai iogo * Sarvinna Moo
oublished i nna of g LD rtsmasma ek TTATY RRGTIRS; S TETGEN

Joumal of Business ang Society (IJBS) and M;aysmn Journal of Consumer ang
Eco MMCAF). : _

" FiGiai MaTEung / Haiai Reailing * Supply Chain Management

(1BE), Universiti Teknologi MARA (LFTM), Malaysia and the Faculty of Management ‘ * Big data/data analytics . * Retail Merchandising
d ——
W - (1icgrated Rotal Communication Mix

ABSTRACT & FULL PARER SUBMIS3ION

N Paper Submission & Guidelines
- Please visit our website : m.incumar?ﬂf?’.fmch‘que,nef
- All nwnuscﬁpt&'papets should be submitted online via EDAS.

s where theories ang practices are
cted and discussed through sharing of findings in both applied and basic

* Encourage academics, practitioners and students to explore and leam new and i b. Hﬂﬂflh‘ﬂﬂoﬂ & Cancellation Policy ' _
innovative technigues in the areas of marketing, retailing, entrepreneurship and - Registration is not complste until Payment has been made. However. we accept
customer service, - : ' undertaking letter from institutions confiming fee payment.

" Build refationships with practitioners and the academics in a knowledge sharing ded written natice is given wrc i g b
i - ' be made for canceilation received in writing or by fax at least 4 weeks before the
: s Ty o event. Cancellation received in less than 4 weeks or through telephone will not

A-COMODATION Fititireabiony —— be entertained,

* Phuket Boat Lagoon -

* Phuket Rajabhat University (PKRU) ¢. Presentation Format

- ONLY Research-based Papers will be accepted.
- Oral Presentation
& - Language of Presentation: English.

* Boat Lagoon Resort Phuket, Thailand.

) ;}aﬁ . for Abstract Submission 30 June 2017 - The subml'asior; filke is in Microsoft Word/Open Office document file format.
. \otification of Abstract Acceptance - T July 2017 | - The text adheres to the stylistic and bibliographic requirements outlined in the
* Last Date for Fuif Paper Submission 31 July 2017 g Paper Submission & Guidelines,
* Last Date for Eary Bird Registration & Fyj] Payment : 1 August 2017 L Sl e Boww W L
= Finat Noiification of Fult Paper Acceptance - 31 August 2017 B ©. Registration
* Last Date for Standard Registration & Full Payment: 1 September 2017 - Please visit : www.i‘ncomrzo:'?.frncﬂque.nor
* Last Date for Camera Ready Full Paper - 15 September 2017 - I you have problems an submitting your paper online, kindly submit your

* 6th INCOMaR 2017 Event - 22 - 24 November 2017 Comment via our website. Our deepest apologies for any convenience caused.
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